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2A: Health

Digital Support to Promote Tuberculosis Treatment
Success

Facebook Ads vs. Malaria: A Cluster-Randomized
Trial in India

Improving TB Treatment Adherence Support: The
Case for Targeted Behavioral Interventions

Surfacing norms to increase vaccine acceptance

Matching in the Digital Age: Evidence from
Random Patient-Doctor Assignment

2B: Methods Il - New Approaches to
Experimentation + Value of Experimentation

Randomized Controlled Trials without Data
Retention

Privacy-induced experimentation and private
causal inference

Privacy-Preserving Experimentation at Netflix

Representation-Aware Experimentation: A Group
Inequality Measure for A/B Testing and Alerting

Quantifiable value of iterative experimentation
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Parallel Session 2C: Natural Experiments
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Platform Monetization in a Two-sided Market: A
Natural Experiment on Goodreads.com

The Effects of Remote Work on Collaboration
Among Information Workers

Labeling State-Controlled Media to Reduce
Engagement: Evidence from Facebook
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